Available literature shows that little has been published on the inflation perceptions of households (i.e., the general public) in inflation-targeting countries. On the contrary, substantial literature exists on inflation forecasts, particularly forecasts by businesses and financial institutions. This note addresses the void with respect to inflation perceptions of households. Inflation perceptions of households comprise (forward-looking) inflation expectations and (backward-looking) inflation credibility, with the latter feeding into decisions that will influence future inflation.
number of these central banks survey perceptions of the credibility of historic inflation data as a true and accurate reflection of previous price increases in their economies.
The main finding with respect to surveys among the general public is that household surveys are not, as such survey results represent the views of individuals and cannot be presented as the collective views or opinions of households. This also has implications for the reporting of other collective surveys results, e.g., samples of businesses and trade unions. It is necessary to reconsider whether these surveys reflect collective or merely individual views.
